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GENERAL

Originally coming from Randall Records, Randall Media Factory is a multimedia brand 

based in England, operating mainly in Austria, Germany and the UK, and is split into 

DJ, music and audio services (Randall Records, established in 2010) and film services 

(Randall Films, established in 2015). The name "Randall" is included as it is the surname 

of the owner‘s late grandfather, who‘s spirit shall be kept alive. Mr. Randall stood for 

feeling good, fun times, positive vibes, feeling free, no rules but principles.

Taking this onto a more professional level, Randall Media Factory shall transport 

a strong, trustworthy and faithful feeling, whilst looking fresh, attention-catching 

and new with a modern and still elegant touch. This is why flat design elements 

have been taken into account too when developing this corporate design.

Based upon a thorough online research, 

the Randall family crest includes three lions. 

Also, the English crest shows lions. This is 

why a lion was included in the logo.

As Randall Media Factory acts mainly in the digital world (digital music releases - Randall Records, 

videos for digital screens and online - Randall Films), the focus of the corporate design lies on digital 

usage. This is also why there are no separate typography schemes for print and digital. If things 

are to be printed, they shall be printed on uncoated paper that feels natural without any coating.

The main font PT Sans features the GBP and EUR currency symbols. However, 

the logo fonts Code bold and Code light do not feature the GBP currency 

symbol. This is why the logo fonts must only be used for the logo.
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LOGO

The logo consists of a symbol (lion) and text in the fonts Code bold and Code light, whereas the 

letters C, I and F have been manually optimized in order to guarantee a pleasant reading flow. The 

emphasis is on the word "Randall" which is why this part of the logo is in Code bold. This enables 

an easy adaption of the logo for future purposes like "Randall Events", "Randall Merchandising" etc.

      Randall Media Factory: This logo comes with a plain lion

      on purpose, as it serves as some sort of mother shape 

      for both Randall Records and Randall Films.

Randall Records: Lion comes out of vinyls.

Randall Films: A film strip is part of the lion.

Wherever possible, the landscape logo is to be used. If another format is needed, the portrait 

version can be used. The lion and font must never be in colour but in either 95 % black on white/

light background or in 100 % white on purple gradient background (Records) or blue gradient 

background (Films). The Randall Media Factory must not be used with a tilted rectangle background!
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TYPOGRAPHY SAMPLE TEXT (PRINT + DIGITAL)

I AM THE HEADER ONE

Umque aut eturepudit moles nonemqu ibusciis dolore, omnimusae nemposs imusdae cernam il moluptate omnis sunt, 
corum is eniaspis sam isquossi andae doloreh endandentia dolo beria dolorepera aut dolorecte et aut antibus adi doluptas 
as nos natet quoste ipis modignis ipici optatur, totaqui cum et, con ea cumenis es siti ulparib ustrum eumquam, consequ 
ianist et estempo repudi ulparci aeperfe rnatio. Ed et officipitam, quas adio. Et eos si cones core sam, corum lam volumquo 
volum leise Auszeichnung conectiatis dit adis aut labori numquunti occus voloria tessit in re net volorem haritiur aut 
quaectium lab id magnihicim eatem quuntin re comnim voles dolesti culla cusdae eius explam exeriat inihit quis ipsunt.
Bo. Faceaquo et minveliquam haribusaped ut moditat iaeperf eratur sam eatur?
Dipsam id endel esed et is est, omnihil iquidelibus, officie tuscidel minia que sequi susandame consed que nonsedi rectur, 
odit, que sequam estotae doluptur aut esto 1234567890()?/&$“„!€£öäüÖÄÜ h.gamper@gmx.at ßvoluppa dus, soluptu 
sdant, ut expe dolla abo. Ga. Tur aut audande lentia ani aut laut volecum fugitetur sit et odiciÖÜam ut pe velenim excero 
berum veliqui dusdaece.

I AM THE HEADER TWO

Eri sed ut rem voluptaquam evenim inctur?
Ullibus rem doles moditisci ut ab intis volenis eatqui audaerate sintorum volut la cum verum quo officitis magnam estia as 
endit pariatus et latem int rest erit aci ut ea nossime nestibusci ilibusandic tes conescid maximillo in rem in nonsequam, 
comnihil is doluptat.
Nos pro te volore, voluptaquid magnis suntioreium vel experna tibustium rection nusande liciis dolupta epersperio. 
Nequodipis voluptatiis est labo. Elia endionsed laute Auszeichnung mtus re vitatur accus debit eatem. Sed ut opta quis 
dolorup tatiandeste cum quatem. Esequatur alibus autem. Officit audipsunt et pa dolupta tatus, nonestibus.

I AM A SUBHEADER (HEADER THREE)

Andissimus. In proriatis quae sequis vendi nis quiatur? Solore dolore miliatur as reperios incipsa pellam ratur, etur modis 
es sam latur, sequas mod ut vent ersperum idene idunt et prorio. Ceptatur? „I am a nice quote.“
Nem in et optaquis estento tatiis eum, tor rem sin repratet quaepta que arum volupicto di cone quas qui nos natione 
volupta tiorum est, voluptatur aperuptas maioris net duntibus dolorio tet prendae non prati cus as.

// Aufzählung nummer 1

// Aufzählung nummer 2

// Aufzählung nummer 3

// Aufzählung nummer 4

Agnim restiate sum quam repra quas aut fugiae iderferatium ea cullendit aut doles et ullaut eum vendunt reribus con 
commolu ptatur, odis nate nihil mo magnis duntiumqui nonsed mintota erovidel earumqui res quibus alitium quia voluptat 
re sit laborrovidel eres qui ut volorepudio tes impe volorest quiberciis eiustiis.

ich bin konsultationstext Agnim restiate sum quam repra quas aut fugiae iderferatium ea cullendit aut doles et ullaut eum vendunt reribus con commolu ptatur, odis nate nihil mo magnis 
duntiumqui nonsed mintota erovidel earumqui res quibus alitium quia voluptat re sit laborrovidel eres qui ut volorepudio tes impe volorest quiberciis eiustiis perecepta nullignis doluptur 
modis everupti odis debit uta ipsus debitiam sequi corrum fugitasit quam, quisse occum su

I am a good looking caption, very nice indeed.
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SCONDARY STYLE ELEMENTS (SSE)

Secondary style elements (SSE) shall be used to polish up all sorts of designs (CD covers, website, 

brochures, business cards, letterheads etc.). The tilt rectangle used for the gradient colour 

background for the negative Randall Records and negative Randall Films logo is used as the 

shape for the SSE. However, the SSE is just the frame of it, including blue gradient for Randall 

Films and purple gradient for Randall Records. (The SSE must not be used in connection with 

the "mother brand" Randall Media Factory, but only with Randall Records and Randall Films.)

                  SSE for Randall Films           SSE for Randall Records

The special shape of the SSE cares for some sort of optical illusion of something to be 

cut. (In filming you have cuts, so it goes well with the theme.) The tilt cut adds extra 

dynamics to the whole look. Also, the business cards shall be produced in the exact 

size ratio and shape of the SSE (85 mm x 40 mm instead of 85 mm x 55 mm).

Only on the letterhead, the SSE can be filled with text (in PT Sans Narrow) 

--> contact info. Everywhere else, the SSE shall be empty.

As for Randall Records, the lion of the logo (incl. 

vinyl lines) serves as full-cover background copied 

into a background picture for CD covers.

I am a header or an 
ordinary text.
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PRINCIPLE OF ARRANGEMENT

SIZE AND PLACING OF DESIGN ELEMENTS

The logo has to have space to breathe. Always add 50 % of the lion‘s width to each side (left, 

right, bottom, top) - either to the side of the lion without background, or to the outer corners 

of the tilted rectangle when the logo with rectangle background is used. Attention: Add 50 % of 

the lion‘s width above the logo starting from the head without the ear. This rule accounts for 

the landscape as well as the portrait version of the logo (with and without tilted rectangle).

The logo should be placed on the top right if possible. (Exception: website - top left.)

MINIMUM SIZE OF EVERY LOGO: lion width = 10 mm

LOGO SIZE WITHOUT RECTANGLE BACKGROUND: width of lion = 12 % of paper width (i.e. A4) 

LOGO SIZE WITH RECTANGLE BACKGROUND: width of lion = 10 % of paper width (i.e. A4)

The empty version of the secondary style element (SSE) always has to be placed in a logical 

relation towards the logo with tilted rectangle background - see red lines in this illustration:
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Placing the logo on the website:

The tilted background rectangle can only be extended when it is used 

as the top menu bar on the website. The logo has to be on the left and 

the menu points on the right in PT Sans font (capital letters).

MENU POINTS ON WEBSITE


