HOW T0 CORRECTLY
EXPORT PDF FILES

HCG

CORPORATE
DESIGNS



How to correctly export PDF files

. ian into a
If you want to export an e-book, a brochure or another type of publication from Adobe Indesign into
PDF format, you should consider how this PDF file will be consumed by the reader.

i ings
The following example shows you why. In order to keep myself fit and healthy, I spehd a few e\./e.n gIn
per week in the gym and read newsletters, e-books or other articles on my iPad while crosstraining.
this case, | wanted to read an e-book on content marketing:
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Introduction

1t's 2018, and your business either doesn't have a blog, ori’s
time to upgrade ax s how your blog can really help
function as a tool for business growth. If you've already decided
s time to launch a blog for your business, you've probably
bought into the *why” Here's a reminder: |
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* Marketers who have prioritized blogging are 13x mare
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* B2B marketers wha use blogs receive 7% more leads than BRI ‘
those who do not B : i
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* Blogging s cost-offective in that the only thing you really
need to spend is time: I Contacts generated from provi

*  Companies who blog receive g7+ mare links directing to B Contacts generated from this

their website.

*  Blogs have been rated as the fifth most truste

d source for While
aceurate online information

the only real cost of blogging is time, you may be thinking
“Sure, but time is a BIG commitment And you're right
Iariatig b‘(ul‘ilhg and maintaining a blog isn't a one. day task, It takes
helptul Information planning, res. and the effort to gain adequate ROJ
e Luckily, we ited a 10-wee

Convinced yet? Blogging is a crucial part of inbound

because it allows you to quickly disseminate
au Behand oo i 9

k planner to help you manage

As this content was promoted as an e-book, the producer of the e-book should have ta.l|<e2 |r\1/tize
account that this PDF file would be consumed digitally, on a computer screen or a mobile de :
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nore links directing to
their website.
*  Blogs have been rated as the fifth most truste

d source for While
accurate online information

the only real cost of bloggging

s time, you may be thinking
“Sure, b ¥

hut time is a BIG commitment» And you're right
marketing h‘(umng and maintaining a blog isn't a one- day task, It takes
helpful information oy, resources, and the effort to gain adequate ROJ

Luckily, we've created 4 10-week planner to help you manage

Convinced yet? Blogging is a crucial part of inbound
because it allows You to quickly disseminate

As you can see, the e-book was exported so that several PDF pages are visible at once. This e—boc;k
PDF was exported as spreads, so one PDF page does not equal one display page on the tablet. This
made it very difficult to read this e-book as | constantly had to manually zoom in and out - on every
single page!

As this e-book had approx. 30 pages, you can maybe imagine how nerve-wracking it \/@S to con'sun:r?
this content. The reading flow was so impaired that many people would probably not finish reading this

e-book. What a shame.

The solution: correctly export PDF files!
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HOW TO EXPORT PDF FILES FOR DIGITAL READING

If an e-book or a PDF file is intended for digital reading (on a computer or mobile device), | recommend
to export it as separate pages. This is how to do it (Adobe Indesign):
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T Ausqcux_arhsnlmzlem.. In November 2017 | had the honaur to talk with David Airey. one of the most renowned brand
XML importieren... and logo designers out there. He also is the author of several books. such as Lego Design Love
TN — that was published as a second ediion in 2015, As | found this book so inspiring and useful
& Adobe PDF-Vorgaben - Yor my daly wornile, | wantod 18 alk with Disvid 16 G0t 16 knew his Views oA Seme interesting
E‘ @‘ Exportieren... aspeats that |, and certainly many other graphic designers, come across on a regular basts.

Publish Online...

(This ie a transcript of the recorded audio interview which you can listen to on Scundcloud.)

Dashboard fiir ,Publish Online*
Helene: When a cliemt appronches you to create th them, what thir
Dokument einrichten... f gt wiat g wout ask in the course of the briefing?

David: | have & set of questions that | changed quite recently. That was sher picking up &
copy of Michae! Johnson's book Branding in Five and o Half Steps. Thats  super book by
the way, | highly recommend . The questions that he recommends all center around the.
client's ambition, their purpose for being here. They might seem easy 1o answer but they.
really get the client thinking in terms of whatl be most helpful for us, for ine designer.

The first question is: Why are you here? That's a ticky one. You want the client to summarize
VERITAS_PDFX-4_CS6.2014... the answer in a few keywords or phrases, Imagine, someone asks you what you do for a
Whitepaper HCG PDF-Export... Tving, They dont want to hear a lecture. At the same time, you want to show some kind of
purpose and meaning behind your awn living, what problem do you exist ta solve.
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The second question s What do you do and how do you do it? This usually resuts
in more deseriplive statements where the client ean give a deeper insight inte
their day-to-day process and steps invalved, main tasks that they do.

Third: What makes you different? Because its the uniqueness of a brand that not only helps it 1o
succeed but i 8l50 helps designers 1O Postion it away from what their Competition is doing.

Helene: 1 think that's also ane of the most difficult questians for soue clients.
Deavidh: Y, 0 can be hard 1o answer, especially when there 8¢ $0 many competing

companies. You know, s fare 1o find a company now that is the snly one selling what they
sell Which is fine. just because you sell something that somebady else sells, i doesn't

10| e] | O] DUt G bis] s O

File (Datei) - Adobe PDF Presets (Adobe PDF-Vorgaben) - High Quality Print (Qualitativ hochwertiger
Druck) (or another preset)

save (speichern)

select Pages (Seiten)

export (exportieren)

I November 2017 | had the henour te 181K with David Airey, one of the most rencwned brand
and logo designers oul there. He also Is the author of several books, such as Logo Design Love
that was published 5 8 second edition in 2015. As | found this book 50 inspiring and useful
for my daity workiie, | war talk with David to g g
many other grag gness, come across on & regular basis.

iiAdobs PBF exportieren;

Adobe PDF-Vorgabe: [Qualitativ hochwertiger Druck]
] Kompatibilitit: | Acrobat 5 (PDF 1.4)

[ Sie diese zum Erstellen von Adobe PDF-Dokumenten, von denen Sie
Drucke auf Desktop: ckern und f- erzeugen machten. Erstellte PDF-
Dokumente kannen mit Acrabat und Adobe Reader 5.0 oder haher geaffnet werden.

Seiten Anzeige
© alle Ansicht: Standard
© Bereich: | 3

Druckbogen O Im Vollbildmodus sffnen

Optionen

() Seitenminiaturen einbetten ' PDF nach Export anzeigen
B2 Fur schnelle Webansicht optimieren ) Acrobat-Ebenen erstellen
[ POF mit Tags erstellen

Ebenen exportieren: Sichtbare und druckbare Ebenen = |

EinschlieBen
O Lesezeichen () Nicht druckende Objekte
O Hyperlinks [ Sichebare Hilfslinien und Raster

Interaktive Elemente: | Nieht einschlieBen -

E Sie Ihre line im Internet
D={=]

- [ Versuchen Sie ,Publish Online” nach Ihrem PDF-Export

o

of the brand because that isn't ahways easy for a client to.

By the way, | recommend to activate the command View PDF After Exporting (PDF nach Export anzei-
gen) so the PDF file automatically opens up right after the export, so you can check everything again.
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The end result is a PDF file that is displayed perfectly for digital reading. One PDF page equals one

page on the iPad:

a1 Frat o - A Iniargs w1 Dandd 210y

In Novembear 2017 | had the hononr ta talk with David Alrey, Gne ot the most rT_T“‘““,;;:“:iT,,?
and lago clesigners out there. He also is the author of several hooks‘wsuch as Logo t ];egﬂ“ =
that was published as a second adition in 2015 As | faund this book 50 insp img al:“h;r;;‘,im
for iy clally warklite, | wanied to 11K with David o get to knowr his views on some i s}

aspects that [, and certzinly many cther graphic designers, come across on a reqular basis.

(This is a transcript of the recorded audia interview which you can listen to on Soundcloudl)

Helere: When a client approaches you und wants you lo creale Lite branding for Uerg, whal thir ly_s L-hk yeu
have 1o krow in order to deliver a great desiyn? What guestions do you ask in Lhe course of the brigfing?

Deneict: | have a set of questions that | changed quite recently. That was after picking up a
zopy of Michae! Johnson's beok Branding In Five and a Halil Steps. Thal's a super book by
the way, | nighly recemmend it The questions that he recommends all center araund the
client's ambition, their purpose for being hera. They might seem easy to answer but they

I

reaily gel the client thinking in tlerms of what'll be maost helpful for us, for the designer.

The first question is: Why are you here? Thal's a iricky one. You want the clienl 1o summarize
the answer in a few keywords or phrases. Imagine, someone asks you what youdo for a
living. They o'l wanl ko hear o leclure. Al the same lime, you wanl 1o show some kind of
purposc and meaning ochind your own living, what problem do you exist to sclve.

The secand question is: What do you do and how do you do it? This usually resulls
in more descriptive stalements where the client can give a deeper insight into
their day-to-day process and sleps nvolved, main lasks that they do.
Third: What makes you different? Because it's the undieness of a brand that not only helps it to
ucceed but it also helps designers to position it awayom what their competition is doing.
Helene: I think that*s also one of the most difficult questions for some clienis.
Dovid: Yes, it can be hard to answet, especially when there are so many competing
companies. You know, it's rare 1o find a cempany now thatis the only one selling what they
thich is fine. i i E
sell. Which is f‘mel Just because you sell something that somebody else sells, it deesn't
" I i ;
'rlrj‘e‘a:1 ¥ CJ)L.I cran td? it b?ner, Think of how many designers there are; thausands, parhaps
HJ.( rx!‘f ‘3,-0 ”IUI‘;‘-{I'Id’ﬁ around the world. Bul, there's nothing to stop you from being one
of lhe BesLif you have the davolion 1o iL keep leaming and you feel curious enough.

Helene: Yes, definitely.

David: The next question is; Who are you here for? Branding can look quite differentdependlng

Snwho it's simed at. Think of the difference between kids who love camping for example
Dl il i 1) =

orﬁea,:ne wfm like listening to relaxing, classical music. The design message needs to fit

with the audience, and that can be very different depending on who You want to attracL‘

Helene: Makes sense,
s good 1o dig inlo the emotional aspect
answer. You can ask the queslion in a

‘L always easy for a client 1o
You want to stand for in the future?

of lhie brand because that isn
different way, like: If You currently stand for this, what do
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HOW TO EXPORT PDF FILES FOR PRINT

If a PDF file shall be read in printed format (i.e. book, brochure, magazine), | recommend to export it as
spread. This is how you do it (Adobe Indesign):
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save (speichern)

select Spread (Druckbogen)

export (exportieren)
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Attention though: Different printing companies work with different printing presets that should be taken
into account during the export! If you want to export a PDF file for print purpose, always speak with your
printer upfront to make sure you use the correct PDF presets.
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ABOUT THE AUTHOR

Hello, my name is Helene Clara Gamper. I'm a graphic designer that
believes in a common thread — as illustrated in my logo. | help
businesses build a visual identity, translate data into graphic
landscapes and help publishers make their magazines look great.

I grew up in a publisher family. About ten years ago | started
working in the creative field what in 2010 made me start my
own business called HCG corproate designs.

Since then, I've designed for companies of many sizes from the German speaking area but also from
other countries such as the USA or the United Kingdom. | created corporate design concepts for
business start-ups, established editorial designs for publishers, designed and implemented rich media
magazines for tablets and smart phones and visualized complex data for some great infographics.

When creating designs, | always try to get to the very essence of the character and the

philosophy behind my clients’ businesses and their products. This essence | include in a holistic
design approach, that follows me through the entire creative process. Collaborating with my clients
and exploring what makes their businesses and their products unique and stand out, | believe

is an important part of my job as a designer. This is how | can develop unique visual concepts

with a common thread running through them, which is something I'm really passionate about.

It puts a smile on my face when | see people respond and interact with my design creations

— and when my clients tell me about that.

Some of my clients say they appreciate my flexibility and transparency. | believe
that being open and straight with my clients is a matter of fairness and respect
and contributes to a positive and successful collaboration.

When I’'m not designing you can find me doing sports, exploring nature or travelling. | get a lot of
inspiration from seeing different places, doing new things or trying out new recipes with exotic
spices | bought from different corners of the globe. In 2014, | fulfilled one of my biggest dreams:
travelling through Peru and Ecuador and visiting the giant tortoises of the Galapagos Islands.

I'live in the wonderful city of Innsbruck, Austria, the so-called "Capital of the Alps".
The lovely scenery here inspires me every day.

Want to get get in touch?
Id love to hear from you.

DESIGNS FOR DIGITAL AND PRINT ¥ S~

)

g
g
g

‘


mailto:office%40hcg-corporate-designs.com?subject=
https://twitter.com/hcgcorp_designs
http://www.hcg-corporate-designs.com

